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TAKING BOLD COLLECTIVE ACTION
The time to act is now. We have put in place a global conservation strategy that reflects the way 
the world is changing, meets the big environmental challenges of the age and helps us simplify, 
unite and focus our efforts for greater impact.

WWF will continue to deliver locally in crucial ecoregions around the world, but sharpen our 
focus on six global goals – on wildlife, forests, oceans, water, climate and energy, and food 
– and three key drivers of environmental degradation – markets, finance and governance. 
We are creating global communities of practice for each of the goals and drivers composed of 
specialists from WWF and key external partners. This will foster greater collaboration and 
innovation, incubating new ideas and taking promising ones to scale, as we unite our efforts 
toward making ambitious targets a reality.

We know that one organization alone can’t effect the change needed. That is why our work 
on the goals and drives is strongly inclusive of our partnerships with institutions and 
corporations, both local and global. The changes we want to see in the world can only come 
about through the efforts of many actors: local communities and multinational corporations, 
governments and NGOs, finance institutions and development agencies, consumers and 
researchers.

There has never been a stronger sense of urgency for action. In WWF, we are defining new 
ways of working together to make a difference at a scale that matters. We know we must 
redefine humanity’s relationship with the planet. And together we passionately believe we can.
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OUR WORK WITH THE CORPORATE SECTOR
WWF’s mission is to stop the degradation of the planet’s natural environment and to build 
a future in which humans live in harmony with nature. As the 2018 Living Planet Report 
demonstrates, the challenges that the global environment is facing today are too big, too 
interconnected and too urgent for any one organization to solve alone.

Therefore, WWF seeks to work with those who have the greatest potential to reduce the most 
pressing threats to the diversity of life on Earth and together find solutions to conservation 
challenges such as deforestation, over-fishing, water scarcity and climate change. The private 
sector drives much of the global economy, so we consider that companies also have a specific 
responsibility to ensure that the natural resources and ecosystems that underpin their 
business are used sustainably. The private sector is also primed to lead on rapid adaptation 
and on the innovative solutions needed to drive change.

By working with companies, WWF aims to change behaviour and drive conservation results 
that would not be possible otherwise. More specifically, our work with the private sector 
aspires to do this by:

• Promoting better production and responsible sourcing of raw materials that otherwise drive   
deforestation or unsustainable use of water;
• Encouraging a switch away from fossil fuels to 100 per cent renewable energy and away from 
fossil fuels;
• Engaging jointly on public policy;
• Supporting the equitable sharing of natural resources;
• Redirecting financial flows to support conservation and sustainable ecosystem management;
• Raising awareness of the need to consume more wisely; and
• Protecting some of the world’s most ecologically important places.

We do this in a variety of ways, including supporting regulations that stop illegal or 
unsustainable activities, encouraging companies and industry platforms (such as the 
UN Global Compact, Science Based Targets and the Consumer Goods Forum) to make 
ambitious commitments and to engage in public policy discussions, and supporting credible 
certification schemes (e.g. Forest Stewardship Council (FSC), Marine Stewardship Council 
(MSC) Aquaculture Stewardship Council (ASC), Roundtable on Sustainable Palm Oil (RSPO), 
Roundtable on Responsible Soy (RTRS). We also publish scorecards and reports on company 
or sector performance (e.g palm oil scorecard; soy scorecard, and sustainable cotton ranking), 
mobilize public pressure through high-profile campaigns on issues related to business 
activities, as well as work in partnership with individual companies.

This report presents an overview of the partnerships that WWF India has with individual 
companies.
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WWF’S CORPORATE PARTNERSHIPS
Our cooperation with partners is based on a common understanding of issues, shared 
ambitions or activities, and a willingness to speak out in public. In general, we distinguish 
three types of partnerships with companies:

1. Driving sustainable business practices;
2. Communications and awareness raising; and
3. Philanthropic partnerships.

Driving sustainable business practices
Our bilateral partnerships aim to deliver direct conservation results on key issues or in 
priority places by changing practices throughout a company’s operations and value chain. 
These intend to reduce the major environmental impacts of some of the world’s largest 
companies, achieve conservation results that would not otherwise be possible, and influence 
related sectors and markets.

Communications and awareness raising

The second way that WWF partners with the private sector is by raising awareness of 
key environmental issues and mobilizing consumer action through communications and 
campaigns (including cause-related marketing campaigns). These partnerships also aim 
to highlight the beauty and uniqueness of places and species for which WWF stands. This 
approach includes, for example, consumer actions to encourage the purchase of sustainable 
products such as MSC-certified fish, or results in companies supporting campaigns that 
inspire action in favour of special places such as the Arctic or endangered species like the 
tiger.

Philanthropic partnerships

The third approach is articulated through specific programmes with companies to fund 
conservation projects and the institutions that deliver them. Philanthropic relationships with 
companies raise money for the conservation of key places and species, and the capability 
and tools to deliver such conservation. WWF partners on a philanthropic or awareness-
raising level with companies that are already committed to conservation or are undertaking 
substantial action to improve their sustainability performance.

As this report shows, many partnerships with companies use a combination of these 
approaches.
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TRANSPARENCY AND ACCOUNTABILITY

THIS REPORT

Results and impact, both qualitative and 
quantitative, are essential for us. We advocate 
transparency in action by all stakeholders as a 
crucial step toward sustainability. We believe 
that accountability for results and transparency 
to our supporters and our members on how we 
deliver those results are key to our approach of 
working in a constructive, cooperative manner 
with all our partners, including business. 

We want all our partnerships with business 
to deliver the greatest impact possible, with 
the goal of creating lasting results at scale. We 
have, therefore, started a process of deeper and 
more systematic assessment of the targets and 
the outcomes we achieve in our work with the 
business sector and specifically through our 
bilateral partnerships. 

All WWF offices are committed to continue 
or start reporting publicly on all our private 
sector relationships, their intent, objectives and 
impacts, of which this report is one part.

The aim of this report is to give an overview of the partnerships that WWF India has 
with individual companies. Funds obtained through corporate partnerships are typically 
used by WWF to:

• Work with the company to reduce its impacts and footprint and to help 
    shift sectors and markets toward sustainability in line with WWF’s global 
    conservation strategy;
  
• Raise public awareness of key conservation challenges;

• Directly support WWF conservation projects.
  

WWF works with companies 
to achieve our conservation 
goals. NGO and company 
partnerships involve engaging 
in constructive dialogue 
while challenging each other 
with real issues. As such, 
they involve opportunities 
and risks for both parties. At 
WWF, we manage the risks by 
having clear guidelines and 
criteria in place, including a 
due diligence process. In all 
relationships, we maintain 
and exercise the right to public 
commentary.
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INFORMATION ON WWF INDIA CORPORATE PARTNERSHIPS
The following list of companies is an overview of all the corporate partnerships that 
WWF India has with an annual budget of greater than EUR 25,000

Details of each partnership can be found below:

1. Bestseller Foundation

2. Capgemini Technology Services India Limited 

3. DCB Bank Limited

4. Discovery Communications India

5. First Abu Dhabi Bank

6. Greenko Group

7. Hongkong and Shanghai Banking Corporation Limited  (HSBC)

8. ICICI Foundation for Inclusive Growth 

9. ICICI Prudential Life Insurance

10. ICICI Securities Limited

11. IndusInd Bank

12. Laudes Foundation (formerly known as C & A Foundation)

13. MakeMyTrip Foundation

14. Oplus Mobitech India Pvt. Ltd (OnePlus)

15. Sony India Private Limited

16. Sundaram Fasteners Limited

17. Sundaram Finance Limited

18. Yes Bank
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BESTSELLER FOUNDATION
Bestseller Foundation is an international, 
family-owned fashion company with a strong 
foundation. Bestseller Foundation has 
collaborated with WWF India for the project 
titled ‘People, Plastics and Coral Polyps’ in 
Lakshadweep islands.  

This project proposes to work in partnership 
with the local community, government and 
partners to manage marine plastic debris and 
ghost gear in Lakshadweep’s waters and its 
shorelines.  

It aims to first understand the scale of the 
marine plastic debris and ghost gear problem 
in the islands through interaction with and 
support from local fishing communities 
(specifically fishers who operate drift gill nets), 
government agencies and other relevant local 
stakeholders. Additionally, efforts will be 
directed to raise awareness of the marine debris 
issue through engaging locals and tourists in 
volunteer-led activities.

Industry
Retail

Type of partnership
Philanthropic

Conservation focus of partnership
Marine

FY2020 budget range (EUR)
€25 - €100,000
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CAPGEMINI TECHNOLOGY SERVICES INDIA  LIMITED
Capgemini is a global leader in partnering 
with companies to transform and manage 
their business by harnessing the power of 
technology. The Group is guided everyday by its 
purpose of unleashing human energy through 
technology for an inclusive and sustainable 
future. In line with this purpose, WWF India 
and Capgemini are working together and have 
developed the One Planet Academy (OPA), a 
Digital Resource Centre that hosts engaging 
and interactive content on environmental issues 
for students and teachers across the country.

The One Planet Academy, a one of its kind 
online portal is a repository of unique, 
child-friendly content on environment and 
wildlife conservation issues. The platform 
hosts engaging content along six themes – 
biodiversity, ecosystem, pollution, climate 
change, energy and water – all in line with 
the syllabus of various subjects in schools. 
The platform also contains a section for 
teachers, which enables them to acquire and 
infuse environment issues into their regular 
teaching practices and build the interest of 
students, inspiring them to undertake positive 
conservation action.

Industry
Business services, Consulting, 
Legal & Outsourcing

Type of partnership
Philanthropic

Conservation focus of partnership
Environment Education

FY2020 budget range (EUR)
€25 - €100,000
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DCB BANK LIMITED
DCB Bank is a new generation private sector 
bank largely serving the micro, small and 
medium enterprise business in India. WWF 
India and DCB Bank entered into a partnership 
in 2018, to implement to address the threats to 
Indus River Dolphins.

This programme is creating a network of water 
schools to spread awareness on the importance 
of conserving the Indus River Dolphin species; 
friends of Beas (Beas Mitars) to engage local 
communities in the region; and developing an 
Indus Dolphin conservation strategy for the 
government.
 
Additionally, DCB Bank is also providing in-
kind support organizing solar home-lighting 
solutions for local communities in Anamalai 
Tiger Reserve, Tamil Nadu.

Industry
Financial Services 

Type of partnership
Philanthropic

Conservation focus of partnership
Freshwater and Renewables

FY2020 budget range (EUR)
€25 - €100,000
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DISCOVERY COMMUNICATIONS INDIA
Discovery Communications is India’s leading 
and most trusted real-life entertainment 
network. Entering into a partnership with WWF 
India in 2018, Discovery Communications India 
supports tiger conservation initiatives in the 
Sundarbans region in India. 

Through this project, WWF India is working 
closely with communities to empower and 
strengthen their responses to changes in their 
climate regime or natural resource base. This 
project is also assisting the Forest Department 
in effectively managing tiger population & 
habitat in Sundarbans through provision of 
fencing, patrolling and monitoring boats as well 
as stationary floating camps.

Industry
Media

Type of partnership
Philanthropic

Conservation focus of partnership
Wildlife 

FY2020 budget range (EUR)
€100 - €250,000
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FIRST ABU DHABI BANK
First Abu Dhabi Bank (FAB) is the UAE’s 
largest bank and one of the world’s largest 
financial institutions. Entering into a 
partnership with WWF India in 2018, FAB 
is supporting the Ek Prithvi programme, 
the flagship initiative of the Environment 
Education programme.

Ek Prithvi is a programme developed by WWF 
India that aims to promote education to bridge 
the current environmental education gap. Ek 
Prithvi is designed to provide a comprehensible, 
relevant and practicable environmental 
education to students from all backgrounds 
through highly interactive and activity based 
learning sessions.

Industry
Financial Services

Type of partnership
Philanthropic

Conservation focus of partnership
Environment Education

FY2020 budget range (EUR)
€25 - €100,000
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GREENKO GROUP
Greenko is a mainstream participant in the 
growing Indian energy industry and a market-
leading owner and operator of clean energy 
projects in India. In partnership with WWF 
India, Greenko Group is supporting the 
‘Disentangling Sea Turtles’ project, with a 
focus on sea turtles (Olive Ridley), off the 
coast of India.

Aiming to work closely with the fisherman 
communities in India, the project aims to 
mitigate the threats to marine turtles through 
advocacy at government level. The community 
is engaged through workshops, awareness 
drives to adopt sustainable fishing practices. 
By establishing incentive mechanisms, to 
encourage their participation in adopting 
better practices to reduce impacts of ‘ghost’ 
fishing gears on threatened species and reduce 
sea turtle bycatch in trawl fishery along the 
coast of Andhra Pradesh.

Industry
Energy (only small 
hydropower schemes or other 
renewables)

Type of partnership
Philanthropic

Conservation focus of partnership
Oceans 

FY2020 budget range (EUR)
€25 - €100,000
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HSBC BANK
HSBC is one of the world’s largest banking and 
financial services organisations. The HSBC Water 
Programme is an eight-year, global programme 
in partnership with WWF, other NGOs and local 
project partners. It aims to provide and protect 
water sources, inform and educate communities 
in need, and enable people to prosper, driving 
economic development across the world. WWF 
India’s partnership with HSBC dates back to 2007 
under its HSBC Climate Partnership programme.

As part of the ongoing partnership, the Rivers 
for Life, Life for Rivers initiative focuses on 
strengthening its work on the Ganga and 
Ramganga. This initiative focuses on restoring 
habitats of vital aquatic species like the Ganga 
River Dolphins and gharials, demonstrating 
environmental flows by focusing on agriculture 
water management and wetland conservation 
and co-developing basin management plans for 
adoption.

Under the partnership, WWF India is working 
closely with key national ministries, state agencies 
in Uttar Pradesh and six districts to support 
the District Ganga Committee (DGC), a multi-
stakeholder committee formed to facilitate Ganga 
rejuvenation. This project also builds on the Mitras 
(friends of the river) initiative of the previous 
phase of the HWP, focusing on enhancing capacity 
and facilitating their engagement with the District 
Ganga Conservation Committees. 

HSBC bank also supports our work on promoting 
sustainable demand and supply for forest linked 
commodities that are causing deforestation.

Industry
Financial Services

Type of partnership
Philanthropic

Conservation focus of 
partnership
Freshwater and Sustainable 
Supply 

FY2020 budget range (EUR)
€25 - €100,000
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ICICI FOUNDATION FOR INCLUSIVE GROWTH
The ICICI Foundation for Inclusive Growth is a 
nonprofit management organization promoting 
inclusive social and business growth in India.

Entering into partnership with WWF India 
in 2018, ICICI Foundation is supporting the 
diversification of livelihoods for communities’ 
fringe villages of key Protected Areas in Sikkim.  
The project is training communities to adopt 
sustainable farming practices, empowering 
communities to set up standardized homestays 
and training in alternative livelihoods to reduce 
dependency on natural resources.

Industry
Education and Training

Type of partnership
Philanthropic

Conservation focus of partnership
General Support

FY2020 budget range (EUR)
€25 - €100,000
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ICICI PRUDENTIAL LIFE INSURANCE
ICICI Prudential Life Insurance Company 
is one of India’s leading private sector life 
insurance companies.

With the aim to protect the Himalayan 
rangelands in their natural state, WWF India 
in partnership with ICICI Prudential is 
implementing a rangelands conservation 
project in Jammu & Kashmir and Ladakh. 
The project aims to develop a rangeland 
management plan for wildlife conservation 
while ensuring the livelihood security for 
nomadic communities.

ICICI Prudential is also supporting the Interim 
Relief Scheme that provides interim relief to 
the cattle owners who have lost livestock due 
to predation. This support allows them to 
immediately cover some of the economic loss 
that will arise from the disruption caused in his 
livestock-dependent livelihood activity.

Industry
Financial Services

Type of partnership
Philanthropic

Conservation focus of 
partnership
General Support

FY2020 budget range (EUR)
€25 - €100,000
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ICICI SECURITIES LIMITED
ICICI Securities, as a part of its’ Corporate 
Social Responsibility (CSR ) initiative, joined 
hands with WWF India for their women 
empowerment project, Hameri. The Greater 
Corbett Landscape comprises a multitude of 
villages that have historically been dependent 
on the forests for their subsistence and continue 
to do so.

With ICICI Securities CSR support, the Hameri 
project aims to build a replicable, scalable 
model for women entrepreneurship throughout 
the Greater Corbett Landscape in Uttarakhand. 
By engaging with the communities on the 
themes of resource management and addressing 
issues such as negative interactions between 
human-wildlife, the project aims to strengthen 
local livelihoods for poverty alleviation and 
promote community-based conservation in 
the landscape. We are working with women 
Self-Help Groups (SHGs) in the Greater 
Corbett Landscape to create income generation 
opportunities for communities, secure 
their support for conservation and ensure a 
sustainable relationship with the surrounding 
natural resources.

Industry
Financial Services

Type of partnership
Philanthropic

Conservation focus of partnership
General Support

FY2020 budget range (EUR)
€25 - €100,000
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INDUSIND BANK
IndusInd Bank is a universal bank with over 
2.5 crore customers, over 5,000 distribution 
points, and nearly 2,000 branches across the 
country. 

In partnership with IndusInd Bank, WWF India 
plans to electrify households, streetlights, and 
rural institutions on this island and help set up 
solar street lights at identified locations.

The project titled ‘Indus-Oorja’, has electrified 
close to 400 households and rural institutions 
in Kumirmari Island and set up more than 40 
streetlights on embankments with the project 
coverage area over two years.

An individual solar micro-grid has been 
constructed, which provides uninterrupted 
grid quality electricity to community members. 
This electricity enables each household to 
access – three LED lamps, cellphone charging 
facilities, an AC/DC fan, two switchboards with 
plug points, and provision to use other gadgets.

Industry
Financial Services
(Banking)

Type of partnership
Philanthropic

Conservation focus of partnership
Renewable Energy

FY2020 budget range (EUR)
€100 - €250,000
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MAKEMYTRIP FOUNDATION
Himalayas has a rich history of nomadic 
pastoralism which is been practiced by a large 
number of tribes. 

With MakeMyTrip Foundation’s  support, 
WWF India is helping local communities of 
Ladakh for the development and promotion 
of community-based sustainable tourism. 
This is being done through the setting up of 
5 homestays and 6 eco-cafes in Jammu & 
Kashmir while also setting up channels for 
waste collection to reduce tourism footprint. 
This initiative will help the Himalayas remain 
a healthy ecosystem and a great eco-friendly 
tourist destination while providing benefits to 
the local communities and wildlife.

The idea of homestays is still upcoming in 
this region, and it provides an opportunity 
for setting standard practices for homestays. 
The ultimate objective would be delivering an 
excellent traditional experience wrapped in 
awareness about the fragility of environment 
and humans’ responsibilities towards it.

Industry
ICT (telephony, internet, 
software, games and service 
providers)

Type of partnership
Cause Marketing

Conservation focus of partnership
General Support

FY2020 budget range (EUR)
€25 - €100,000
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LAUDES FOUNDATION
Laudes Foundation (formerly known as C&A 
Foundation) is an independent foundation 
joining the growing movement to accelerate the 
transition to a just and regenerative economy. 
Responding to the dual crises of climate 
breakdown and inequality, Laudes supports 
brave action that will inspire and challenge the 
industry to harness its power for good.

In India, the Chhindwara region of the Satpuda- 
Maikal landscape is an ecologically sensitive 
zone of particular interest as its home to the 
famous Pench tiger reserve and iconic Bengal 
tiger. At the periphery of these forests, several 
smallholders and marginal tribal farmers grow 
cotton. 

In partnership with Laudes Foundation, WWF 
India works with 6000 farmers to build their 
capacity to cultivate organic cotton. This 
incentivises farmers and helps maintain the 
functionality of wildlife corridors as agriculture 
acts as a mosaic to allow the free movement of 
animals.  

Laudes Foundation, WWF India & IDH have 
partnered to launch ‘Regenerative Production 
Landscape: People, Nature, Economy’, a 
landscape program based on regenerative 
and restorative farming principles in Madhya 
Pradesh, India starting with the Chhindwara 
district. 

Industry
Apparel and Textiles

Type of partnership
Sponsorship

Conservation focus of partnership
Markets

FY2020 budget range (EUR)
€25 - €100,000
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OPLUS MOBITECH INDIA PVT. LTD (OnePlus)
OnePlus is a global technology company 
challenging conventional concepts of 
technology. OnePlus partnered with WWF India 
for the Adopt A Tree campaign. Begun in 2005, 
this initiative encourages both individuals 
and organisations to plant and care for native 
species of trees locally or at selected sites. 

To commemorate 1500 days of OxygenOS, 
their popular mobile operating platform, 
OnePlus invited their community to “Tweet for 
Trees” where each unique tweet was taken as 
equivalent to a tree. This campaign supported 
the plantation of 27000+ trees in the two 
states of Tamil Nadu & Sikkim – helping local 
villagers and greening the area.

As a part of this partnership, the two 
organisations were also to engage in a broader 
environmental stewardship programme to 
address the critical issues of sustainable 
e-waste disposal, water stewardship, and 
greenhouse gas reduction to help minimise 
negative impacts on the environment.

Industry
ICT (Telephony etc) 

Type of partnership
Philanthropic

Conservation focus of partnership
General

FY2020 budget range (EUR)
€25 - €100,000
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SONY INDIA PRIVATE LIMITED
Sony India, a market leader in electronic 
products, has been supporting WWF India’s 
conservation efforts for over five years now. 
Sony India is supporting conservation efforts 
for the rich biodiversity of Western Arunachal 
Pradesh in North-Eastern India, listed amongst 
the top biodiversity hotspots in the country and 
home to iconic species such as the elusive red 
panda and snow leopard. 

Arunachal Pradesh has the highest 
concentration of biodiversity in all of India, 
with 82% of its land area under forest cover, 
the highest proportion in any Indian state. 
With over 60% of forests owned by local 
communities, they have a pivotal role to play in 
the conservation of the wildlife and landscape. 
WWF India and Sony India have been working 
with local communities, who have demarcated 
1,200 sq. km of forest area as Community 
Conserved Areas (CCAs) framework and 
implemented conservation management 
practices such as monitoring biodiversity 
to understand their presence and habitat 
preference, and curbing hunting, poaching
and other illegal activities.

Industry
Electronics

Type of partnership
Philanthropic

Conservation focus of partnership
Wildlife

FY2020 budget range (EUR)
€25 - €100,000
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SUNDARAM FASTENERS
Sundaram Fasteners Limited is a global leader 
in manufacturing critical, high precision 
components for the automotive, windmill, and 
aviation sectors. 

Entering into a partnership with WWF India, 
Sundram Fasteners supports assessing 
the ecological needs of the Nilgiri Tahr for 
conservation planning, addressing current 
and known threats faced by the species, and 
institutionalization of Nilgiri Tahr monitoring 
protocols in Tamil Nadu. 

Sundaram Fasteners also supports the ‘Ek 
Prithvi’ initiative that builds conservation 
leadership among the government school 
students through the whole school approach 
and a well-guided journey. An adaptive digital 
platform ‘One Earth One Home’ was developed 
in 10 languages through this initiative. 

Industry
Machinery & Industrial 
Goods 

Type of partnership
Species

Conservation focus of partnership
General Support

FY2020 budget range (EUR)
€25 - €100,000
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SUNDARAM FINANCE LIMITED
Sundaram Finance Limited is one of India’s 
leading Non-Banking Financial Companies. 
Entering into a partnership with WWF India in 
2018, Sundram Finance is supporting efforts for 
the conservation of India’s flagship species, the 
Asian Elephant.

The project aims to collect and analyze data 
to ensure a strategic, well-informed approach 
to human-elephant conflict in the Western 
Ghats; and develop and pilot deployment of 
the governance tools and technology necessary 
to help communities coexist with elephants, 
minimizing deaths and loss of crops due to 
negative interactions between humans and 
elephants.

Industry
Financial Services

Type of partnership
Philanthropic

Conservation focus of partnership
Biodiversity

FY2020 budget range (EUR)
€25 - €100,000
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YES BANK
The WWF India and YES Bank Partnership 
initiated in December 2019 to aim at red panda 
conservation in the Khangchendzonga Landscape. 
The project focused on red panda habitats in 
Sikkim and the Darjeeling - Kalimpong Districts 
of West Bengal.

YES Bank Project’s positive impact was that 
around 100 households switched to energy-
efficient cookstoves reducing firewood usage 
by up to 50% in collaboration with Education 
Department. In addition, with this partnership, 
Red Panda awareness increased among students. 

The other highlights included the livelihood 
opportunities provided to 50 families as part of 
COVID lockdown support. One short film was 
also developed for awareness generation on red 
panda conservation.  

Industry
Financial services (Banking)

Type of partnership
Philanthropic

Conservation focus of partnership
Red Panda conservation

FY2020 budget range (EUR)
€100 - €250,000
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The following list represents all corporate partnerships that WWF India has with 
an annual budget up to EUR 25,000:

1. AAK Kamani Private Limited
2. Adobe
3. FactSet Systems India Private Limited
4. Ibex Expeditions Private Ltd.
5. Infosys Foundation
6. ITC Limited
7. MMTC-PAMP India Pvt. Ltd. 
8. Nikon India Private Limited
9. Nokia Solutions & Networks India Private Limited
10. Pureplay Sciences Private Limited (PLUM)
11. Samsonite South Asia Pvt. Ltd.
12. Schneider Electric India Foundation
13. Smart Chip Private Limited
14. STMicroelectronics Foundation India
15. Woodland (Aero Club) 
16. Xerox India Limited
17. Yodlee Infotech Private Limited
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THE WWF NETWORK*

Armenia

Australia

Austria

Azerbaijan

Belgium

Belize

Bhutan

Bolivia

Brazil

Bulgaria

Cambodia

Cameroon

Canada

Central African Republic

Chile

China

Colombia

Croatia

Cuba

Democratic Republic of 
Congo

Denmark

Ecuador

Fiji

Finland

France

French Guya na

Gabon

Georgia

Germany

Greece

Guatemala

Guyana

Honduras

Hong Kong

Hungary

India

Indonesia

Italy

Japan

Kenya

Korea

Laos

Madagascar

Malaysia

Mexico

Mongolia

Morocco

Mozambique

Myanmar

Namibia

Nepal

Netherlands

New Zealand

Norway

Pakistan

Panama

Papua New Guinea

Paraguay

Peru

Philippines

Poland

Romania

Russia

Singapore

Slovakia

Solomon Islands

South Africa

Spain

Suriname

Sweden

Switzerland

Tanzania

Thailand

Tunisia

Turkey

Uganda

United Arab Emirates

United Kingdom

United States of America

Vietnam

Zambia

Zimbabwe

WWF Associates*

Fundación Vida Silvestre 
(Argentina)

Pasaules Dabas Fonds 
(Latvia)

Nigerian Conservation 
Foundation (Nigeria)

*As at October 2020



WWF India – Corporate Partnerships Report – 2020
WWF-Australia – Corporate Partnerships Report –2 018 21

© 1986 Pandas ymbo lW WF – WorldW ideF undF or Nature (Formerly WorldW ildlif eF und)

www.wwfindia.org
•

©
 N

A
S

A

IND

Why we are here

wwf.org.in

To stop the degradation of the planet ’s
to builda future i nw hich humans live

WWF in numbers

+5.4 M
WWF has over 5.4M  
financial supporters

+100
WWF is ino ver1 00 countries, 
on 6 continents

6,62 8
WWF has 6,628 
staff worldwide

1961
WWF was founded in1 961
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